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THE BODY SHOP
SELF LOVE INDEX
HAS UNGOVERED A
SELF-LOVE GRISIS.

NEARLY
PEOPLE FEEL MORE
SELF-DOUBT THAN
SELF-LOVE.
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6 in 10 people
around the world wish
they had more respect

for themselves.
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Women with low self-love

are 5 times more likely to

say that they rely on what

others think about them.
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Across the board, people
say that social media
influencers, celebrities,
and models in
advertisements are the
largest contributors to
low levels of self-esteem.
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